
 
“As we send out this third Axereal group newsletter, the Rencontres Agronomiques
2022 (2022 agronomy seminars) are starting across our region. Making the
agricultural and food transition a driver for growth on our farms is no longer an
ambition, it’s reality. Last February, we surveyed a representative sample of members,
and the results were unambiguous: 94% of farmers said that agronomics are a lever
for the transformation currently happening in farming. These seminars will be the
opportunity to present in situ what we’re expecting from agronomics: concrete results
that can be put into practice directly on farms to visibly boost yields. At the meetings,
which are a highlight of the cooperative year, we will explore the impact of the current
geopolitical crisis and market tensions on our sector, and to show how the group’s
trajectory fits into the agricultural and food transformation. We hope you’ll be able to
join us.”
 
Jean-François Loiseau, Chairman, Axereal

 
“The harvest, a crucial time for farmers and for the sector as a whole, will begin in a
few short weeks. We’re heading into it with confidence. The past few months have
been particularly chaotic on the markets, and our teams, especially those in sales,
logistics and supplies, have worked day by day and hour by hour to keep all our
businesses running smoothly. Axereal group has shown impressive financial and
organisational stability in a difficult and very uncertain context, to provide our
downstream customers with the secure supply chain that they need.”

Paul-Yves L’Anthoën, CEO, Axereal 

MALTING
Boortmalt sponsors RMI Analytics world conference

Our subsidiary Boortmalt, headquartered in Antwerp, sponsored the
RMI Analytics World Barley, Malt & Beer Conference that took place in
March and April. Boortmalt CEO Yvan Schaepman attended the
conference to present his vision of innovation and sustainability. The
event was an opportunity to encourage sector professionals to engage
with these issues, set targets and visit the group’s largest malting plant.

> Find out more

AGRICULTURE
2022 Harvest

Axereal is looking to recruit 900 seasonal staff. This is a great
opportunity for students to find out more about agriculture and put some
money aside for the next academic year too.
Le Parisien, a French daily newspaper, ran an article on the subject.

> Article in Le Parisien

GROUP
2022 International Agricultural Show

Hubert Dunant, Axereal’s Transformation and Strategy Director, was
interviewed by Jean-Paul Hebrard (TvAgri) on a TV set run by Yara
France, alongside Elodie Ciulli and Vincent Marchal (Axa Climate). The
show focused on sustainability and competitiveness in crop farming.

> Re-watch the show
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Continuity and stability in a chaotic world

 

Become more competitive

CARBON TRAJECTORY

Carbon training for group technical sales executives - a major initiative
During March and April 2022, the cooperative has rolled out an extensive programme to train all our technical sales
executives in carbon- and soil-related issues so that we can progressively scale up pilot initiatives in these areas to become
generalised strategies.

The focus has been on making the training practical. It is run jointly by an agronomist and a manager who is a fertilisation
lead in each region. The agenda includes: sharing knowledge and challenges around soil health and fertility, an objective
look at the initiatives currently underway and their preliminary results, and discussions on ways to support farmers to put in
place tailored carbon strategies.
 
In this article, you can learn about the programme and hear from Pierre du Peyroux, our carbon manager and Thomas
Monville, who heads up the cooperative’s agronomy strategy.
 

 

Consolidate sustainable growth

SAFETY POLICY

At Axereal, safety is everybody's business
 
Axereal cooperative group is working to engage all its teams in an ambitious workplace accident prevention strategy and so
foster a health and safety culture within the group. 

Protecting our staff and all our stakeholders (members, customers and others) from risks is a priority across all Axereal
entities, from grain silos to mills and from feed compound plants to malting plants. “Making sure that our people are safe is
a prerequisite across all our operations,” said Romain Gallas, Axereal administrator. “That is why we are committed to
taking a proactive approach.”

Read our full report to find out more about the group’s commitments and how we are putting them into practice in our
businesses.

[Milling] “Safety on the ground” meetings to develop good practice.
We hear from Laurent Gandouin, Industrial & Supply Chain Director, Axiane Meunerie.

[Malting] Ethiopian malting plant construction completed without a single accident
We hear from Mauricio Corsi, Health, Safety and Environment Manager, Boortmalt.

> Read the report

Axereal staff - working with you and for you

STAFF CAREER PATHS

 

The e-commerce manager is tasked with making sure that the website runs smoothly and optimising the entire user
pathway, from the order right through to delivery. They are also responsible for working to raise the profile of the website
and increase usage. Typical tasks involve analysing website performance on a daily basis, supporting internal teams and
farmers so that they get the best out of it and staying one step ahead by regularly introducing new functions. A successful
e-commerce manager is exacting, curious, creative, agile and persuasive. Watch Samantha Delamain’s career video. She’s
e-commerce manager at Axereal.
 

> View her career video

Channels

From soft wheat to sandwich bread and brioches
 
Axereal and Axiane Meunerie partner the Harrys “Soft and Responsible” channel.

From field to fork, everyone in the grain business has been working to set up sustainable channels. It’s thanks to the hard
work of all those involved at every single stage that consumers can enjoy delicious, high-quality products.

Together, they represent the focus on processing channels that makes our food model so strong.
.
 

Watch this video of their story (only in French)
 
 

Taking a look back...
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